


Built by loyal customers and loyal staff members.

Lewis Group Limited is an investment holding company listed on the JSE Limited in the General Retailers Sector.

The group offers a selected range of furniture and appliances through its extensive network of 525 stores.

There are three wholly-owned South African-based subsidiaries, Lewis Stores, Monarch Insurance Company,

Lifestyle Living and a number of wholly-owned companies trading in Botswana, Lesotho, Namibia and Swaziland.
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retail brands

Lewis, the largest furniture brand

with 417 stores, sells a wide range

of household furniture, electrical

appliances and home electronics to

customers in the LSM 4 to 7 category.

Best Electric, with 87 branches,

is a specialist electrical appliance

and audiovisual brand also

targeting consumers in

the LSM 4 to 7 category.

Monarch Insurance Company offers

Customer Protection Insurance products

to the South African customer base.

Lifestyle Living, a growing

niche furniture retailer with 21 stores,

sells stylish furniture and accessories

to consumers in the LSM 8 to 10 market.
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geographical footprint
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Country and province locations Lewis Best Electric Lifestyle Living

South Africa

Free State 57 7 1
Western Cape 56 18 12
Mpumalanga 48 15 –
Eastern Cape 46 7 1
Gauteng 44 21 7
KwaZulu-Natal 32 2 –
Limpopo 31 9 –
North West 30 5 –
Northern Cape 28 1 –

Namibia 18 – –
Botswana 13 – –
Swaziland 8 2 –
Lesotho 6 – –

Stores as at 31 March 2008 417 87 21

Total stores 525
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• Revenue increased by 8.2%

• Operating profit increased by 8.2%

• Earnings per share up by 10.3%

• Headline earnings per share up by 6.9%

• Dividend per share up by 21.4%

financial highlights
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